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[t gave my savings much better
structure, rather than me just...
saving the money in the bank.
Different Savers, Different Styles User Demographics Fdelity | Goal Booster — Q42021 | Customer Interview

Just a note to say "yay!"
because you're halfway!

Goal Booster offers different funding
options to make It easy to save or invest
no matter the funding preference.

| save money, but... | end up spending
it. Goal Booster is the only way | can
actually save money without using it.
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